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PRIMARY BRAND TARGET GROUP 

INDIVIDUALS IN THE SOCIAL NETWORK

What’s their real-life 
conversation topic?

BRAND RELATIONSHIPSOLUTION BUILDING

HOW ARE TRADITIONAL MEDIA CHANNELS/
FORMATS/CONTACT POINTS USED BY THE 
TARGET GROUP? WHAT ROLES DO THEY HAVE?

What should be the role of 
the new media channel(s)?

How does the target group behave?
In buying decisions? 

What relationship does the brand have 
with its audience? What’s a realistic 

future brand relationship?

INTERACTION

ENABLERS

New channels/formats/
/technologies/…

Experiences/entertainment/
content/visualisation/functions

The Planning Lab

ACTIVATORS

CREATE 
SHARE 

RECEIVE

INFORM/ATTRACT/MOTIVATE/SELL


